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Ticks, No. 12, p. 2. 
TOBACCO FARMERS, No. 3, p. 3. 
—HOLDS AN ELECTION, No. 2, p. 12. 
Tuna fish, No. 18, p. 2. 
TWO WEEKS TO GO, No. 18, p. 3. 
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Underwear (See Textiles). 
UNEASY THE HEAD THAT LIES ON A MATTRESS LABEL, No. 
13, p. 12. 
V 


Vacation lunch program (See Surplus Marketing Ad- 
ministration). 
VACUUM CLEANERS, No. 1, p. 12. 
Veal (See Meat). 
Vitamin D milk, No. 13, p. 15. 
VITAMINS GROW AT DOoRSTEPs, No. 18, p. 10. 
Vitamins 
—In milk, No. 14, p. 15. 
—In soybeans, No. 19, p. 12. 
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Wallace, Henry A., quotation from, No. 9, p. 2; No. 17, 
p- 3, 4, 6, 8, 15. 
Weights and measures, British historical note, No. 14, 
p. 2: 
WE TAKE YOU NOW TO CASWELL County, No. 3, p. 3. 
WHAT GRADE OF EGGS DO you Buy? No. 5, Pp. 3: 
WHAT MAKES PEOPLE TICK, No. 7, p. 5. 
Wheat, Ever-Normal Granary, No. 1, p. 15. 
—proGRAM, No. 10, p. 5. 
Whey, No. 14, p. 15. 
Wickard, Claude R., quotations from, No. 5, p. 2, 15; 
No. 12, p. 14; No. 17, p. 4, 8, 9. 
Wool (See Textiles). 
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YOUR FOOD SUPPLIES AND costs, No. 1, p. 15; No. 2, 


p- 15; No. 4, p. 15; No. 8, p. 15. 


U, S. GOVERNMENT PRINTING OFFICE: 1948 














